With an alarming 13.8% of Kentucky adults with
diabetes and another 12% of Kentuckians estimated to
have prediabetes, this campaign aimed to increase
awareness and utilization of diabetes prevention and
health promotion programs across the state while
broadening KDN’s reach to establish new health and
community partnerships.

IMPACTS

Promotional Emails sent to 99 like-minded coalitions
Presented 2024 campaign to 210 people on
Teleconference Call for local health departments

100 people attended diabetes day at the capital
Flyers - Distributed for organizations and educational
for communities (multi-language)

IMPACTS

KD HTTPS://WWW.KYDIABETES.NET

www.kydiabeles -net




